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Executive Summary 
This Deliverable 5.3 provides a mid-term overview of the Dissemination and Communication (D&C) 

activities conducted during the first 18 months of the DILAPRO project. This report aligns with the 

strategic framework established in Deliverable 5.2 (Dissemination, Exploitation and Communication 

Plan), setting the path for all D&C initiatives. 

The report begins by detailing the D&C activities implemented, identifying the key stakeholders 

targeted by each tool, including industry partners, research institutions, policy makers, and the 

general public. These efforts have leveraged a range of channels such as the project website, social 

media platforms, newsletters, visual materials, and press releases. The strategies applied focused on 

aligning messages with DILAPRO’s core mission to advance digitalisation and laser-based processing 

technologies, in line with EU innovation and sustainability goals. 

A significant aspect of the dissemination has involved positioning DILAPRO within the broader 

European research and innovation ecosystem. This included promoting its technical developments 

and fostering collaboration opportunities, particularly through targeted dissemination of early results 

via presentations, technical workshops, and scientific publications to build project visibility and 

stimulate interest across multiple domains. 

The European Welding Federation (EWF), as the lead partner for communication activities, has played 

a central role in coordinating these efforts, ensuring consistency in messaging and alignment with 

the project’s branding and impact strategy. All partners have actively contributed to the 

implementation, amplifying reach and engagement through their respective networks and expertise. 

Finally, this deliverable reflects on the lessons learned during this initial period and outlines planned 

adjustments for the remainder of the project duration. This ensures the continued effectiveness and 

adaptability of the D&C strategy. Overall, the report confirms that DILAPRO is well on track to meet 

its dissemination and communication objectives, having established a solid foundation for broader 

engagement, result exploitation, and long-term impact. 
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1.  Introduction 
Deliverable D5.2, titled "DEC Plan: Plan for Dissemination, Exploitation, and Communication," was 

developed within the framework of Work Package 5 (WP5) – Dissemination, Exploitation, 

Communication, and Community Building and is expected to be continuing in WP10, for months M19-

36 of the project. 

This document demonstrates the results of the strategies and pathways DILAPRO pursued during the 

project's lifespan, including opportunities and objectives for post-project exploitation and 

dissemination of results. 

A primary aim of D5.2 and D5.1 is to guide DILAPRO partners in their dissemination, communication, 

and exploitation activities. What's outlined in D5.1 and D5.2 is reflected in the activities detailed in 

this deliverable, which reports on the first 18 months of the project. To ensure clarity and 

effectiveness, it's essential to distinguish among the three core concepts: communication, 

dissemination, and exploitation.  

 

2.  Results from the Initial Plan for Dissemination, 

Exploitation and Communication (DEC) 
The Dissemination, Exploitation & Communication (DEC) plan was formulated during the project’s 

initial phase and is presently being implemented. The actions outlined in Deliverable 5.2 are reflected 

in the results of the project's first 18 months. All consortium members contributed to the execution 

of the DEC initiatives. Oversight and execution of communication strategies were primarily 

spearheaded by EWF, due to the experience gathered in previous collaborations, as the WP leader. 

To effectively implement the Dissemination, Exploitation, and Communications (DEC) plan, DILAPRO 

used a range of channels and tools. As the dissemination and communication leader, EWF ensured 

continued coordination among the project's activities to optimize the value of the content produced. 

This was achieved by communicating knowledge using various styles, such as infographics, videos, 

and images, through different channels like the website, social media, and events. The 

communication strategy employed various tools and channels to ensure the targeted audience 

received appropriate messages. 
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Key activities undertaken to raise awareness about the project included: 

• Disseminating project results effectively among target groups. 

• Utilizing a variety of channels to communicate the project to main target groups. 

• Creating printed and digital support materials like posters, roll-ups, infographics, and videos 

as needed. 

• Regularly communicating with target groups, media, and other projects/initiatives via emails, 

press releases, and newsletters to keep them updated. 

• Establishing links with other relevant existing projects and initiatives. 

• Encouraging clustering with DILAPRO sister projects. 

• Ensuring the project's sustainability beyond its duration by engaging the community. 

 

2.1 - Communication, dissemination, and visibility as required in the 
GA 
DILAPRO project fully complies with Article 17 of the Horizon Europe Grant Agreement, which guides 

all project dissemination and communication. This article outlines legal obligations for acknowledging 

EU funding and enhancing the EU's visibility. Our project execution strictly followed these guidelines 

and expectations. 

Consortium partners ensured the EU emblem's distinctiveness, never modifying it or adding other 

logos to highlight EU support. When displayed alongside other logos, the emblem was always given 

equal prominence. As beneficiaries, we used the emblem for our obligations without prior approval, 

understanding we don't have exclusive rights to its use. 

All communication or dissemination activities pertaining to the action must be based on factually 
accurate information. Additionally, the following disclaimer was included (translated into the 
appropriate local languages, where applicable) in all such activities: 

“Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not 
necessarily reflect those of the European Union. Neither the European Union nor the granting authority can be held 
responsible for them.” 
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3. Dissemination & Communication Strategy 
To generate strong pre-market interest for DILAPRO's innovative hybrid manufacturing process among 

potential customers and end-users, the consortium developed an initial roadmap for disseminating project 

advancements and outcomes (see Table 1). The project coordinator (DTI), in collaboration with EWF, devised a 

strategy to engage all relevant stakeholders, focusing on companies in primary and then secondary target 

sectors. 

To maximize the dissemination and exploitation of key research outputs, specific dissemination avenues and 

associated KPIs were established. These are presented, including the identification of the stakeholders 

involved or reached for each individual activity, with updates on their status over the project's first 18 months. 

The Annex to this deliverable provides full details of all dissemination and communication activities 

undertaken. 

Table 1 -  Dissemination & Communication Tools. Stakeholders Label:  
1. Scientific Comm.; 2. Ind & Investors; 3. Policy Makers; 4. General Public & CSO; 5. Press & Media 

DC tool Report Stakeholders 

1 2 3 4 5 

Project 
website 

https://dilapro.eu/ x x  x x 

Standard 
presentation 
material 

Project Flyer Available at project website  
PPT presentation Available at project SharePoint and website 
Scientific posters Available at project website  
Promo roll up poster Available at project website  
Newsfeed on website https://dilapro.eu/newsfeed.html 

x x x x x 

Press 
Releases (PR) 

Available in the project website and disseminated through relevant 
platforms on the media  

x x  x x 

Social Media 
(SM) 
accounts 

LinkedIn 
Facebook 
Twitter 
YouTube 

   x x 

Community 
building and 
networking 
activities 

Active member of LIMES Cluster 
Member of AM Platform (on going) 

x x x x x 

Newsletters Articles from the yearly Newsletters available here x x x x x 

Standardisati
on 
Recommenda
tion 
Documents 

On going in WP8 x x    

Knowledge 
Transfer 
Activities 

Details of these activities are more detailed in Deliverable D5.3 x x    

Events Live 
Communicati
on 

Details of the live events in which the consortium participated in the M1-
18 of the project implementation can be found here 

x x   x 

Final Event On going (expected in end of 2026) x x x x x 
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4. Dissemination 
To foster robust pre-market engagement for the innovative hybrid manufacturing process developed 

through the DILAPRO project, targeting potential customers and end-users, the consortium laid out 

an initial roadmap for sharing the project's advancements and outcomes (Table 2). This report 

confirms the successful implementation of the comprehensive dissemination and exploitation 

strategy that was originally set forth in Deliverable 5.2. The project coordinator (DTI), working in close 

collaboration with EWF, crafted this strategy to effectively engage all relevant stakeholders, with a 

clear priority given to companies within the primary target sectors, followed by those in secondary 

target industries. 

To maximize the reach and utilization of key research outputs, the following dissemination channels 

and their associated KPIs have been established: 

 

Table 2 - Overview of Events with DILAPRO Participation (M1–M18). 

Event Type Name Date Location 
Participating 

Partner 
How KPI 

Fair 

360 TECH INDUSTRY – 
Feira Internacional da 

Indústria 4.0/5.0, 
Robótica, Automação e 

Compósitos 

27-28 May 
2024 

Porto (PT) EWF 

Partners 
booth (5000 

visitors) 

At least 5 
exhibits  

EXPOMETAL 2024 
7-9 

November 
2024 

Batalha (PT) EWF 
Partners 

booth (17000 
visitors) 

Formnext 2024 
14 

November 
2024 

Frankfurt (DE) 

EWF, 
Qualified 
AM, CRM, 

DCU, 
Fieldmade 

Partners 
booth (34000 

visitors) 

9th AM Forum Berlin 
17-18 
March 

Berlin (DE) 
Qualified 

AM 

Partners 
booth (800 

visitors) 

RAPID + TCT 2025 
8-10 April 

2025 
Detroit (USA) 

Qualified 
AM 

Partners 
booth (15000 

visitors) 

Rapid.Tech 3D 2025 
13-15 May 

2025 
Erfurt (DE) 

Qualified 
AM 

Partners 
booth 

Conference/Meetings 

Additive Manufacturing 
Village 2024 

13-17 May 
2024 

Tournai (BE) 

EWF, 
Qualified 
AM, CRM, 

DTI, 
Fieldmade 

Several 
presentations 

(400 
participants) 

 

 
General Assembly of 
European Welding 

Association 

4 June 
2024 

Barcelona (ES) EWF 

Project 
presentation 
(More than 

100 
participants) 
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4th International 
Conference on Key 

Enabling Technologies 
(KEYTECH) 

1-2 
September 

2024 
Dublin (IR) DTI, DCU 

Presentation 
(More than 

100 
participants) 

 

44th Risø International 
Symposium on 

Materials Science 

1-6 
September 

2024 
Roskilde (DK) DTU 

Presentation 
(More than 

100 
participants) 

 

ASMET, Austrian 
Society for Metallurgy 

and Materials 

17-19 
September 

2024 
Aachen (DE) DTI 

Poster (More 
than 100 

participants) 

 

INOV.AM - Innovation 
in Additive 

Manufacturing 
Conference 

27 
November 

2024 
Braga (PT) EWF 

Presentation 
(More than 

100 
participants) 

 

European Welding 
Association event 

23 January 
2025 

Lisbon (PT) EWF 

Project 
presentation 
(More than 

100 
participants) 

 

JG73 - Digital Product 
Definition and Data 

Management meeting 

14 March 
2025 

Texas (USA) 
EWF, 

Qualified 
AM 

Project 
presentation 
(More than 

100 
participants) 

 

3rd European Military 
Additive Manufacturing 

Symposium 

8-9 April 
2025 

Bonn (DE) 
Qualified 
AM, DTI 

Project 
presentation 
(More than 

400 
participants) 

 

Workshop 

Data-Driven 
Certification of Laser 
Processes – Enabling 

the Future of Additive 
Manufacturing in ILAS 
2025 – 9th Industrial 
Laser Applications 

Symposium 

26 March 
2025 

Kenilworth (UK) 
EWF, DTI, 
Qualified 
AM, DCU 

25 
participants 

in the 
workshop  

20 relevant 
attendees 
per event  
min. 5 new 
attendees 
per event  

AM Designer 
Workshop: 

Standardization and 
Innovation Integration 

10 
October 

2024 
Online EWF 

More than 20 
participants 

in the 
workshop 

2-3 
interactive 
workshops  

Science 
communication 

Review paper 
6 January 

2025 

Journal of 
Manufacturing 

Processes 
DCU 

NA At least 5 
publications 
and 5+  
citations in 
Scopus-
registered  
journals by 

2026 

Technical paper 
20 March 

2025 
Open Access 
Government 

DTI/EWF 
NA 

Conference paper 
September 

2024 
Riso Symposium 

2024 
DTU 

NA 

Extended abstract 
November 

2024 

INOV.AM 
INTERNATIONAL 

CONFERENCE 
EWF 

NA 
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5. Communication 
In line with the initial strategy defined in Deliverable 5.2 (DEC Plan), DILAPRO's communication 

activities have successfully ensured that non-technical audiences are informed of the project's 

activities and comprehend how the results will aid in developing innovative technology solutions that 

address major societal issues. The DILAPRO consortium has effectively adopted a comprehensive 

approach to maximise the visibility of project activities and simplify the underlying technical 

concepts, thereby making it easier for non-technical stakeholders to comprehend the project's 

outcomes (see Table 3). 

Table 3 - Communication routes and key performance indicators (KPIs). 

Communication 
measures 

Description KPIs Status in M18 

Visual and 
content identity 

A DILAPRO project brand book will be 
compiled at the beginning of the project and 
will be updated with the project logo, 
graphic identity and templates. 

1 brand book Completed 

Communication 
kit 

A DILAPRO project communication kit will be 
maintained throughout the project. This kit 
will contain roll-ups, flyers, posters, press 
releases, videos, project institutional 
presentations, etc. 

Communication 
kit deployed at 
10 events over 
the course of 
the project 

Completed 

Project website A DILAPRO project website will be 
maintained and updated with all relevant 
project information's and design to reach 
project stakeholders. 

10000+ views Created and in 
continuous 
improvement 
3,819 views at 
M18 

Project social 
media channels 

LinkedIn, Facebook, and Twitter (X) accounts 
will constantly communicate project news 
and events. An explainer video setting out 
project goals, and how results can address 
wider societal challenges 

200+ followers 
per account  
2000+ views per 
account  
500+ views 

Created 
LinkedIn – 377 
followers and 959 
page views 
Facebook – 12 
followers and 254 
page views 
Twitter (X) – 7 
followers and 356 
impressions 
 
 
 

Press and news 
releases 

Several Press releases will be directed to 
media communicating project achievements, 

200+ 
subscribers at 

The first press 
release has 



Copyright © by DILAPRO  All Rights Reserved | Deliverable D5.3 12 
 

events and milestones. A project newsletter 
will be released every 3 months 

the end of the 
project 

already been 
published 
5 newsletters were 
released with 154 
subscribers 

Articles for 
media 
distribution 

General-audience articles will be published 
in popular science and industry venues, e.g. 
The Conversation 

10 articles 3 articles already 
published 

Final video and 
video interviews 

Several videos related to milestones or 
achievements will be compiled and a final 
video of the project will be released at the 
end 

6 videos, inc. 1 
final video 

One video has 
been launched, 
and further videos 
are now in post-
production 

 

5.1 - Visual and content identity 
The DILAPRO brand identity, developed in the first two months of the project and encompassing 

elements such as colours, font, and logo (including the 3-way spiral symbolizing growth, 

transformation, and the project's key components), has been consistently applied across all 

dissemination and communication actions and materials. This visual identity has remained 

unchanged since its finalisation after consortium input during the WP5 kick-off meeting and will 

continue to be systematically used throughout the remainder of the project. 

 

5.2 -Website 
Serving as a key pillar of DILAPRO's dissemination strategy, the project website (launched in April 

2024 with a tailored design) has proven to be an invaluable consultation tool for external 

stakeholders. To date, it has garnered 3,819 views, 10,783 clicks, and 1,230 unique users, 

demonstrating its significant reach and engagement. It is continuously updated with comprehensive 

information about the project, including the most recent results and public deliverables, ensuring 

that external parties can readily access relevant findings and express interest. This platform will 

continue to be regularly maintained for at least two years beyond the project's conclusion. 

 

5.3 – Social Media 
The DILAPRO project has successfully established official social media pages on Twitter, Facebook, 

LinkedIn, and a YouTube channel to store project videos. The primary objective of these channels – 

to create awareness, increase visibility to stakeholders, redirect traffic to the website, and build a 
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large community – has been actively pursued. Custom-designed image banners and post templates, 

featuring the EU emblem and disclaimer in compliance with Horizon Europe guidelines, ensure a 

consistent and professional brand identity. Starting from M4, the project has maintained weekly 

updates, sharing posts about the latest developments, activities, materials, and relevant news, 

alongside brief disseminations of actionable knowledge from results like scientific publications and 

the 'Meet the Partners' series. 

Notably, the project's LinkedIn presence has been exceptionally successful, with follower counts and 

engagement rates significantly surpassing the Key Performance Indicators (KPIs) set out in the 

proposal (as can be seen in Table 3). This robust performance on LinkedIn is highly satisfactory, 

confirming its role as our primary platform for professional outreach. Conversely, while also regularly 

updated, the Facebook and Twitter (X) accounts have observed lower engagement and follower 

numbers (as can be seen in Table 3), which aligns with the observed decline in user engagement on 

these platforms for professional networking and B2B communication. This difference in performance 

does not raise concern, as it primarily reflects the community's stronger orientation towards 

professional social media networks like LinkedIn, where our project's target audience is more active 

and engaged. Partners continue to be encouraged to leverage their own social media channels to 

amplify DILAPRO's visibility, sharing project content and using relevant handles. 

 

5.3.1 – DILAPRO partners websites and their respective social media 
channels 

As initially defined, the strategic leveraging of project partners' pre-existing networks, through their 

websites and social media channels, has proven highly effective. This approach ensures that 

DILAPRO's messages reach key industrial stakeholders, leading scientific communities, and 

academics, significantly contributing to the overall communication and dissemination activities. This 

successful strategy will continue to be a cornerstone of our outreach efforts throughout the project. 

 

5.4 - Communication kit 
DILAPRO has established a robust communication kit, critical for consistent brand promotion and 

memorability, which adheres to industry standards. This kit comprises project stationery, 

promotional materials, and merchandising, all designed to support the consortium's communication, 

reporting, and event participation. 
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All planned stationery materials, including Word and PowerPoint templates, online meeting 

backgrounds, and an email signature, have been successfully developed and are in active use 

(available in dedicated TEAMS ShareFile). 

The promotional materials (flyers, posters, and roll-up banners, detailing project objectives and 

outcomes) were completed as scheduled. DILAPRO-branded goodies have been created and 

strategically distributed at various key events, proving effective in promoting the brand and attracting 

engagement. 

This established communication kit, and its successful deployment strategy will continue to be fully 

utilized and expanded upon during the next 18 months of the project's lifecycle, ensuring ongoing 

impactful dissemination. 

 

5.5 – Press Release 
As a crucial component of DILAPRO's dissemination strategy, press releases are continuously being 

set out to targeted media outlets and relevant stakeholders. This ensures consistent communication 

regarding significant project developments, activities, results, and forthcoming events. The project's 

introductory press release was successfully issued by Month 5, in full alignment with the initial 

planning. All consortium partners are actively encouraged, and have been instrumental, in 

distributing these press releases within their pre-existing networks to maximize global outreach. 

Moving forward, the publication of all subsequent press releases will rigorously follow the established 

schedule and guidelines as defined within the DILAPRO DEC Plan (Deliverable 5.2). 

 

5.6 – Newsletter 
DILAPRO is committed to distributing a total of 12 newsletters, as outlined in Table 4, with content 

collaboratively developed by the consortium. EWF ensures their distribution to subscribers in 

compliance with GDPR regulations, proactively sending them to website subscribers, and leveraging 

partners from synergy projects for wider sharing. Each newsletter provides easily understandable 

project updates, event listings, and results, including articles, interviews, videos, and infographics, 

and is uploaded to the public section of the website. EWF meticulously tracks and analyses newsletter 

statistics (subscribers, unsubscribers, opens, clicks), with a dedicated subscription area available on 

the website and promotion on DILAPRO's social media platforms. 

Notably, while newsletters are consistently published on the website, we observed that their 

dissemination became significantly more effective when a dedicated newsletter section was created 

on LinkedIn. This strategic adaptation, deviating from the plan initially described in the DEC Plan, 
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proved highly successful. As a direct result, the number of subscribers has significantly increased, 

currently standing at 154 in M18. This revised approach has demonstrably improved our outreach 

results and will continue to be a key element of our dissemination strategy. 

 

Table 4 - Newsletters. 

Year Newsletter# Status 

2024 

1 Published 

2 Published 

3 Published 

4 Published 

2025 

5 Published 

6 Expected in July 

7 Expected in October 

8 Expected in December 

2026 

9 Expected in April 

10 Expected in July 

11 Expected in October 

12 Expected in December 

 

5.7 – Activities and events 
In the DILAPRO project, events are categorized into 'internal' and 'external' activities, and the 

communication strategy for both types has been consistently implemented in full compliance with 

the plan previously outlined in the DILAPRO DEC Plan. Internal events, organized within specific 

work packages, serve technical purposes while effectively communicating and disseminating the 

project's progress and findings. 

The promotion and communication of DILAPRO events, or partners' participation in external events, 

has strictly followed a predefined strategy tailored to the project's involvement (e.g., organiser, 

participant, attendee). This includes: 

• Communication BEFORE the event: Event upload on the website, design of cover 

images/banners/videos, social media campaigns, newsletter publications, press releases 

(where applicable), and active dissemination by DILAPRO partners through their networks and 

channels. 

• Communication DURING the event: Comprehensive social media coverage (including 

photos/quotes for EWF posting), active networking, and strategic distribution of promotional 

materials. 
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• Communication AFTER the event: Upload of articles (conclusions, photos, presentations, 

recordings) on the website, event recordings on the YouTube channel (for online events), 

follow-up social media campaigns, and publication in the newsletter. 

External events, organized by other entities, are crucial for increasing DILAPRO's visibility among 

specific target groups and presenting its mission, activities, and outcomes (e.g., workshops, cluster 

meetings, European fairs/exhibitions, EC workshops). The initial mapping of these external events 

was successfully completed. However, this task is constantly being adapted to accommodate 

emerging best opportunities, ensuring the strategy remains dynamic, relevant, and highly effective 

for maximizing outreach and engagement. All the activities are reported in the ANNEX.  

 

6. Timeline 
The tactical approach to dissemination and communication has been rigorously executed in 

alignment with the project's timeline and the strategy outlined in the DILAPRO DEC Plan. This 

approach was designed in three sequential phases to progressively enhance target engagement, with 

all tactics operating in parallel to consistently attract and engage diverse target audiences. 

It is reported that all objectives and activities proposed for Phase I (please see Deliverable 5.2 to more 

information) have been successfully completed. As per the established plan, the project is now 

transitioning into Phase II, where communication and dissemination efforts will continue to evolve 

and intensify. 

 

7. Conclusions 
This Dissemination and Communication Report for the first 18 months of the DILAPRO project details 

the successful implementation of the strategies initially outlined in Deliverable 5.2 (DEC Plan). The 

establishment of a strong and consistent project identity, coupled with the provision of useful 

communication tools and the creation of engaging content, has been paramount in effectively 

promoting DILAPRO. This progress has been significantly bolstered by the full commitment and 

proactive contributions from all consortium partners, ensuring increased awareness and the 

development of high-quality communication materials. 

Over these initial 18 months, the implementation of the DEC Plan has been dynamic, allowing for 

continuous refinement and adaptation to best communicate and disseminate the project's evolving 

progress and outcomes. Lessons learned and insights gained from real-world application during this 

period have enabled the project to fine-tune its initial strategy, optimizing its reach and effectiveness. 
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These ongoing adaptations and the maturing of various considerations, including those related to 

exploitation routes, intellectual property, and collaboration with clustered projects, will be 

comprehensively addressed and formally reflected in future iterations of the dissemination and 

communication planning and reporting. Specifically, these refinements will be integrated into the 

upcoming Deliverable 10.1 (Plan for Dissemination, Communication and Exploitation) and the final 

Dissemination, Communication Report (Deliverable 10.3), which is due in Month 36. The project 

remains committed to a flexible yet robust communication strategy to ensure maximum impact 

throughout its lifecycle.
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8. Annex 
Action Type Partner 

involved 
Details Audience How/when Evidences 

Presentation DTI European Defence 
sector 

Create 
awareness for 
data-driven 
qualification 

08.04.2025 Bonn, 
Germany 

Pictures, LinkedIn posts from DILAPRO 
and DTI 

Presentation in 
EWF 
Specialization 
in Laser 
Welding 

EWF  
presenting the 
DILAPRO Project during 
Specialization in Laser 
Welding 

Researchers March 2025 
Online 

https://www.linkedin.com/feed/update/
urn:li:activity:7292096545221468161 

Keynote 
presentation 

DTI, DCU 4th International 
Conference on Key 
Enabling Technologies - 
Key technologies 
experts 

Introductory 
presentation on 
key 
technologies in 
AM 

01-02/09/2024 
Dublin, IE 

https://www.linkedin.com/feed/updat
e/urn:li:activity:7247191788342415362 

Presentation 
 

FIELDMADE 3rd European Military 
Additive Manufacturing 
Symposium 

European 
Defence sector 

08.04.2025 Bonn, 
Germany 

https://veranstaltungen.dwt-
sgw.de/archive?y=2025&v=168 

Participation in 
FORMNEXT 

EWF, 
Qualified AM, 
CRM, 
DTI, 
FIELDMADE, 
PRIMA, 
DCU 

showcasing expertise 
and innovations 

stakeholders in 
AM 

19-22 November 
2024 
Frankfurt, Germany 

https://www.linkedin.com/feed/update/
urn:li:activity:7264995577321451520 

Participation in 
EXPOSALÃO 

EWF EXPOMETAL serves as a 
dynamic platform for 
companies to connect 

Stakeholders in 
metalworking 
industry 

7-9 November 2024 
Batalha, Portugal 

https://www.linkedin.com/feed/update/
urn:li:activity:7264630310212882432 
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with the market, 
presenting innovative 
solutions and 
advancing the 
modernization of this 
fast-evolving sector 

Conference 
presentation 

EWF "Digital-Enabled 
Certification and 
Qualification in 
Additive Manufacturing 
- The DILAPRO 
Approach" at the 
INOV.AM - Innovation 
in Additive 
Manufacturing 

stakeholders in 
AM 

27 November 2024 
Braga, Portugal 

https://www.linkedin.com/feed/update/
urn:li:activity:7269280469018427393 

ISO/TC 261 
meeting 

EWF, 
Qualified AM 

JG73 - Digital Product 
Definition and Data 
Management meeting 

stakeholders in 
AM 

Texas USA https://dilapro.eu/newspost21.html 

LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM Combined 
metrics for DTI 
LinkedIn post by 
8/5/24: 11 posts 
total – 16.978 
views – 427 
likes – 15 
comments – 17 
shares 

 https://www.linkedin.com/feed/update/
urn:li:activity:7153642188755591169/ 

LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM  https://www.linkedin.com/feed/update/
urn:li:activity:7268164375104942080/ 

LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM  https://www.linkedin.com/feed/update/
urn:li:activity:7250392215355592704/ 

LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM  https://www.linkedin.com/feed/update/
urn:li:activity:7247855488342577152/ 
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LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM  https://www.linkedin.com/feed/update/
urn:li:activity:7289545240854601728/ 

LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM  https://www.linkedin.com/feed/update/
urn:li:activity:7310201291199168512/ 

LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM  https://www.linkedin.com/feed/update/
urn:li:activity:7267073349653024768/ 

LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM  https://www.linkedin.com/feed/update/
urn:li:activity:7226829471457173505 

LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM  https://www.linkedin.com/feed/update/
urn:li:activity:7250022278896205825 

LinkedIn Post in 
partner social 
media 

DTI DTI stakeholders in AM  https://www.linkedin.com/feed/update/
urn:li:activity:7256930317557481472 

LinkedIn Post in 
partner social 
media 

Qualified AM stakeholders in AM  05/06/2025 https://www.linkedin.com/posts/qualif
iedam_dilapro-lasertechnologies-
additivemanufacturing-activity-
7336105005155766272-
jvAA?utm_source=share&utm_medium
=member_desktop&rcm=ACoAAAY4xP
oBAH4PFUHIFQ_2AFbvY_CMjGB5fLA 

LinkedIn Post in 
partner social 
media 

Qualified AM stakeholders in AM  13/05/2025 https://www.linkedin.com/posts/qualif
iedam_additivemanufacturing-
qualifiedam-rapidtech3d-activity-
7328016446276390913-
78nD?utm_source=share&utm_mediu
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m=member_desktop&rcm=ACoAAAY4x
PoBAH4PFUHIFQ_2AFbvY_CMjGB5fLA 

LinkedIn Post in 
partner social 
media 

Qualified AM stakeholders in AM  17/03/2025 https://www.linkedin.com/posts/qualif
iedam_amforum25-amforum-
additivemanufacturing-activity-
7307664277434167296-
Vh3N?utm_source=share&utm_mediu
m=member_desktop&rcm=ACoAAAY4x
PoBAH4PFUHIFQ_2AFbvY_CMjGB5fLA 

LinkedIn Post in 
partner social 
media 

Qualified AM stakeholders in AM  15/03/2025 https://www.linkedin.com/posts/qualif
iedam_dilapro-ilas2025-
additivemanufacturing-activity-
7305908731622400000-
4sV7?utm_source=share&utm_mediu
m=member_desktop&rcm=ACoAAAY4x
PoBAH4PFUHIFQ_2AFbvY_CMjGB5fLA 

LinkedIn Post in 
partner social 
media 

Qualified AM stakeholders in AM  22/11/2024 https://www.linkedin.com/posts/qualif
iedam_dilacert-dilapro-activity-
7265654480354885634-
fBNR?utm_source=share&utm_mediu
m=member_desktop&rcm=ACoAAAY4x
PoBAH4PFUHIFQ_2AFbvY_CMjGB5fLA 

LinkedIn Post in 
partner social 
media 

Qualified AM stakeholders in AM  27/03/2025 https://www.linkedin.com/posts/qualif
iedam_additivemanufacturing-
laserprocessing-digitalcertification-
activity-7312777335424872449-
DEjR?utm_source=share&utm_mediu
m=member_desktop&rcm=ACoAAAY4x
PoBAH4PFUHIFQ_2AFbvY_CMjGB5fLA 
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LinkedIn Post in 
DILAPRO social 
media 

EWF Kick-off Meeting 
DILAPRO Project 

stakeholders in 
AM 

1/11/2024 EWF LinkedIn Account 
EWF Facebook 
EWF Instagram 

LinkedIn Post in 
DILAPRO social 
media 

EWF Aligning Laser-Based 
Production Technology 
with the Real World 

stakeholders in 
AM 

6/20/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
DILAPRO social 
media 

EWF DILAPRO 1st physical 
project meeting 

stakeholders in 
AM 

6/25/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
DILAPRO social 
media 

EWF EWA General Assembly stakeholders in 
AM 

6/13/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
DILAPRO social 
media 

EWF General Assembly of 
European Welding 
Association 

stakeholders in 
AM 

6/14/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
DILAPRO social 
media 

EWF Formnext 2024 stakeholders in 
AM 

11/14/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
DILAPRO social 
media 

EWF EXPOMETAL 2024 stakeholders in 
AM 

11/7/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
DILAPRO social 
media 

EWF The DILAPRO Project 
Video is Now Live 

stakeholders in 
AM 

11/14/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
DILAPRO social 
media 

EWF DILAPRO promotional 
video 

stakeholders in 
AM 

11/19/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
DILAPRO social 
media 

EWF Formnext – the industry 
hub for Additive 
Manufacturing 

stakeholders in 
AM 

11/20/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 
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LinkedIn Post in 
DILAPRO social 
media 

EWF INOV.AM Conference stakeholders in 
AM 

11/27/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
DILAPRO social 
media 

EWF 44th Risø International 
Symposium on Materials 
Science 

stakeholders in 
AM 

9/2/2024 https://www.linkedin.com/company/di
laproproject/?viewAsMember=true 

LinkedIn Post in 
partner social 
media 

Qualified AM Celebrating 1 Year of the 
DILAPRO Project! 

 1/1/2025 https://www.linkedin.com/posts/qualif
iedam_dilapro-additivemanufacturing-
sustainability-activity-
7305210885050920961-
PeL2?utm_source=share&utm_mediu
m=member_desktop&rcm=ACoAAAY4x
PoBAH4PFUHIFQ_2AFbvY_CMjGB5fLA 

LinkedIn Post in 
partner social 
media 

Qualified AM DTU's Visit to IMDEA 
Facilities 

 05/07/2024 https://www.linkedin.com/posts/qualif
iedam_dilapro-audit-sustainability-
activity-7209200579049361408--
uvY?utm_source=share&utm_medium
=member_desktop&rcm=ACoAAAY4xP
oBAH4PFUHIFQ_2AFbvY_CMjGB5fLA 

LinkedIn Post in 
partner social 
media 

Qualified AM Kicking Off the 3rd 
Physical Meeting of the 
DILAPRO Project at 
Dublin City University 

 27/01/2025 https://www.linkedin.com/posts/qualif
iedam_dilapro-digitaltransformation-
innovation-activity-
7290828788332924928-
7cbN?utm_source=share&utm_mediu
m=member_desktop&rcm=ACoAAAY4x
PoBAH4PFUHIFQ_2AFbvY_CMjGB5fLA 

Blog Post DTI Sådan skaber digitale 
tvillinger ideelle 3D-print 

 31/5/24 https://ing.dk/holdning/saadan-skaber-
digitale-tvillinger-ideelle-3d-print 

Technical paper EWF, DTI  Driving innovation in 
additive manufacturing: 
Enhancing efficiency and 
certification 

Researchers 
community 

online https://www.openaccessgovernment.or
g/article/driving-innovation-in-additive-
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manufacturing-enhancing-efficiency-
and-certification/189970/ 

Scientific 
Article 

DCU Eddy current testing and 
monitoring in metal 
additive manufacturing: A 
review 

Researchers 
community 

Journal of 
Manufacturing 
Processes 
Volume 134, 31 
January 2025, Pages 
558-588 

https://www.sciencedirect.com/science
/article/pii/S1526612524013124 

Scientific 
Article 

DTU Hybrid digital twins of 
additive manufacturing 
combining simulations 
and machine learning 
methods 

Researchers 
community 

Riso Symposium 
book of 
proceedings 

 
https://dilapro.eu/assets/gfx/docs/publi
cations/Riso%20Symposium%202024%
20paper.pdf 

Scientific 
Article 

DCU A comprehensive study 
of the effect of scanning 
strategy on IN939 
fabricated by powder bed 
fusion-laser beam 

Researchers 
community 

Journal of Materials 
Research and 
Technology Volume 
33, November–
December 2024, 
Pages 5457-5481 

https://www.sciencedirect.com/science
/article/pii/S2238785424024414?via%3
Dihub 

1st workshop: 
Data-Driven 
Certification of 
Laser 
Processes: 
Enabling the 
Future of 
Additive 
Manufacturing 

EWF, DTI, 
DCU, Qualified 
AM 

Building the Digital Twin: 
CRM and DTU Join Forces 
in Liège 

laser material 
processing 
community 
 

26/03/2025, 
Kenilworth UK 
 

https://dilapro.eu/newspost23.html 
https://ilas2025.co.uk/wp-
content/uploads/2025/03/Book-of-
Abstracts-ILAS2025-18Mar.pdf 
 

 



   
 

   
 

 


